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DIGITAL LITERACY IN MEDIA COMMUNICATION

Prerequisites for: the course

e Total student load: 75 hours

~ull-time students: lectures 3 hours + seminars 3 houfts + project preparation 33

"1Qurs + self-study and exam preparation 35 hours + exam participation 1 hour.

Prerequisites: Active participation in seminars and written exam. During the
semester, the student develops a prOJect in a team according to the instructor's.

- assignment and presents it in a seminar (20,podnts); during the seminars, the

student carries out practical activities and presents their results (10 points).

At the end of the semester, the student takes an oral written test (60 p01nts) 10

points are awarded for active regular participation
o Credit will not be awarded to a student who receives less than 70 points in ‘the
overall score. Grades: A = 100%-95%, B = 94%-90%, C = 89%-85%, D = 84%-80%, E =
79%-70%, -FX = 69%-0% . - -
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Short outline of the course . o
1. Introductlon to. dlgltal med1a and advertising 11teracy _
2. Theoretical frameworks of med1a advertising, and 1nformat10n
literacy. . | 3% :
3. Digital identity and on11ne user behav1or . cybersecurity, and
privacy.- | ‘

4. Content personalization and 1its Consequences the issue of
disinformation and manipulation. '

5. Ethics in the df@ltal and media space o

6. Digital inclusion and access to media:. for dlfferent groups.

7. Media education and increasing dlgltal 11teracy Creation of
educational projects. |

8. Creation of media and information products

9. Analysis and research of digital literacy.’
10. Appllcatlon of research to marketing and communication strategy.

s

- L ]



<oa®

Education resultsf."

e The student 1dent1f1es and 1nterprets the basic concepts of dlgltal medla

_'and advertlslng 11teracy | | | B |

e The student understands and can present the basic theoretical and pract1ca1
aspects of information and media competences and literacy, understands the
relationship between the level of digital literacy of the public in different
- segments and the importance of adapting marketind and ‘communication straitegy.

e He/she has acquired essential knowledge of media and information pollcy and
ethics, standardisation and cooperation tools in the field. Creates
guidelines, implementation projects and evaluatlon precedures for activities

~in the field. ; _'}*;f. i '

e Can independently and at a professional level implement media and information

| products in the context of increasing digital literacy. . '

~e-Can conduct media surveys, various'types of research *in the f1e1d of dlgltal
literacy, which can be effectlvely applied to the marketing and communlcatlon
'strategy of the company

A



_'Wa1t1ng for edltor d60131on N
e TInformation Society (In Hungarlan Informaciés Tarsadalom,

abbreviated as InfTars), ISSN: 1587-8694 .
o Differences in the use of social media by members of Generation
/. Comparison of countries in the Central Eurdpean_region' \
o (Tomd$ Koprda, Gyorgyi Jankovd, Blandina Sramovd, Milan DZupina,
Rita Glozer, #Michal Sczyka) ' " : : |
Search for a journal: e ;7

o Preferences for using social networks Facebook Instagram )
TikTok, and YouTube: A comparison between Generations Z and Y in
Polahd‘from the perspective of, the concept of digital natives

o (Tomds kKoprda, Gyorgyi Jankovd, Blandina Sramova, Milan DZupina,
Rita Glézer, Michal Sczyka) '
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TEORETICKE VVCHODISKA

'DIGITALNA GRAMOTNOST
e Nie je len‘technicka zruénost
* Obsahuje hodnoty a normy g
o Pfedpoklad zodpovednej participécie .

DIGITALNE OBCIANSTVO -
e Ribble (2015): zodpovedne spravanie
* Richardson & Milo¥idov (2019): rozpoznavanlt r121k
* Obcianska a pravna rovina digitalneho 21vota .
DIGCOMP A ETIKA (FERRARI, 2013)
- o Etika ako prierezovy princip
e Kritické hodnotenie informacii
o Bezpeénbsf'ajzodpovedné'rthQdovanie

A



Etickeé kategérigfdfgitélhej;gramotnOsti-
X ochrana sukromla é bezpecnost udajov
e -respektovanle pravnych a autorskych noriem,
e -normy spravania v online komunikacii,
e -kritické hodnotenie informéacii,
. ‘uvedomovanie si désledkov digitélneho konania,
‘e -rovnost pristupu a inkluziu.




ETICKE OBLASTI'_:i"

7DIGITALNA IDENTITA

- e Dynamicky Kon&trukt (Boyd, 2@14)
e Reputacia a digitalna stopa
e Online disinhibition effect (Suler, 20804)

KYBERBEZPECNOST . _
Q-Bezpeénosf VS. sUkromié (Floridi, 2613)
e Privacy by design#(Cavoukian, 2011) '
-_Etické_zodpévednosf organizacii g iii}

OCHRANA SUKROMIA
- o Westin’ (1967) - kontrola nad udajmi

e GDPR - transparentnost ‘a m1n1ma112a01a
~* Sukromie ako hodnota, nie len pravo



IMPLIKACIE PRE MARKETiNGovaA MEpIALNUK@MUNIKACIU"
Marketlng fprmu]e dlgltalnu 1dent1tu

-JZodpovednost presahuje ekonomlcky rozmer

e Etika ako strategicky pilier znacky - il

Transparentnost _
e pravo vediet, kedy je obsah reklamny, sponzorovany alebo vytvoreny V
-~ spolupraci s konkﬁbtnym subjektom ,,:;+_ |
* spracovania osobnych udajov - pou21vateI.mu31 razumlet tomu ~aké udaje sa
zbieraju a na aky ucel budu pouzité . |

'O-Respekt k sukrom1u i ,

° &1 je rozsah .zbieranych® udajov primerany cielu kampane
e uprednostnovat minimalizaciu .dat pred ich nadmernym zhromazdovanlm

e by nemala byt vnimana len ako pravna povinnost, ale ako prejav re$pektu voci

autondomii jednotlivca -



IMPLIKACIE PRE MARKETINGOVU A MEDIALNU K@MUNIKACIU

Personalizacia' obsahu

_-'présViedéaf, nie1manipulovaf _ ;
e nau¢it rozpoznavat a odmietat tzv. dark patterns, teda dizajnové prvky, ktoré
.pouzivatela zamerne vedu k rozhodnutiam, ktoré by Enak neurobil _

. poskytovaf,relevantny obsah bez zneuzivania psychologickych slabin publika

Podpora medialnej grgmotnosti i |
e nepodporovat dezinformacie, stereotypy alebo polar12a01u spolocnostl

e systematicky overovat fakty, pracovat SO spGIahllvyml zdrojmi a vytvarat
obsah, ktory podporuje kritické myslenle

~* byt aktivnym prispievatel'om k zdravému informac¢nému prostrediu.




IMPLIKACIE PRE MARKETINGOVU-A MEDIALNU KOMUNIKACIU .

'Algorltmy o A gk T p o
e nedoverovat slepo technologlam T & | TR 'f ,

e kriticky hodnotlt vystupy .a zabezpecéit: Iudsky dohIad nad automatlzovanyml

procesmi | | ' |

Prevenc1a polarizacie a Sirenia dezinformacii \
e vyuzivanie strachu, hnevu alebo konfllktu Z dlhodobeho hIadlska pOSkOdZUJe
- spolocensku dover&* el _
e eticka komunikacia by mala byt zalozena na faktlpkostl pluralite a reéﬁekte

K roznym perspektivam

‘Budovanie dovery

. strategléky ciel kazdej znacky |

~* etika nie je prekazkou kreat1v1ty ani konkuren01eschopnost1 ale jej.
stabllnym zakladom .

s



ZHRNUTIE |, *

&

-'Transparentnast — jasne komunlkovat reklamny charakter- obsahu a.

spracovanle udajov M £ - s oo

o ReSpekt k sukromiu - m1n1mallzovat zber dat a Chranlt ‘osobné
informacie. e ' ,

e Eticka personalizacia —-vyhybat sa manipuiativnym technikam a

- ‘dark patterns. - | | A - 1

e Podpora medidlnej gramotnosti — vytvarat obsah ktory podporUJe.
kritické myslenie. S , '

e Zodpovednost za algoritmy - reflektovat dopad automatlzovanych |
systemov. N e

~ e Prevencia polarizacie a de21nforma011 - podporovat faktickost ‘a
pluralltu ;

* Budovanie dovery = vn1mat etiku ako strateglcky p111er znacky

s
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e Etlka profe31ona1na 1dent1ta : | __+_ A ',! 1 . |
o Dovera > kratkodoby vykon " {'i | E z,ﬂaqu 
-»Zodpovedna komunikacia = stratégia ' o
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