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. . ¢ * :
PhDr Tomas Koprda .Social Med1a Use and D1g1ta1 L1teracy of Gen / 1in

the V4: In31ghts from UTAUT2

doc. Ing. Milan DZupina, PhD.: Seniors and Digital Ieéhnoldgies:
Communication and Informatlon in the Dlgltal Age

doc. Mgr. Gyorgyi Jankova, PhD. Teachlng Digital Literacy in the Age
of Misinformation: A Course Framework for Communication and Media

‘Students - | ' *

doc. Dr. Rita Glézer, PhD. Digital L1teracy in Hungary Current Trends

~and Challenges Across Generations

dr Michal Szyszka. Dlgltal'Llfgracy in Poland In31ghts into Skills,

Access, and Generational G@ps . | |
prof. Mgr. Katarina F1chnova PhD = Senlors Critical Thinking, and the
Digital World: Insights from the V4 Countries 3 ‘.

doc. PhDr. Blandina Sramova, PhD.: Digital media 11teracy by seniors.
Stereotype, preJudlce and dlscr1m1nat1ng :

doc. *‘Mgr. Lukas Wojciechovski, PhD.: Hoaxes in the Past Present,. and
Future - 'in the Visual Culture of Med1a 9

doc. Mgr. Edita Strbova, PhD.: Spreading hoaxes in the med1a space:
types of motivation 1dentified by Q-methodology approach

o) . ﬁl : i
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OPICS FORDISCUSSION

e PhDr. Tomas Koprda: Social Media Use and'Digital Literacy of Gen Z in the V4:. Insights from
UTAUT?2 | =
q-dbc._Ing. Milan Diupina,'PhD.: Seniors and Digital Technologies: Communication and
" Information in the Digital Age : L _ +

e doc. Mgr. Gyorgyi Jankova, PhD.: Teaching D1g1ta1 L1teracy in the Age of Mlslnfonmatlon A
Course Framework for Qommunlcatlon and Media Studentsg | |
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TASKS Fﬂﬂ THE PEBIUD l\HEl\II

e Dlgltal 11teracy research for Generatlon Lo UTAUT 2 = 4 =
countries (756 respondents)

-+

o HU: 242

o SK: 251 | .
o CZ: 111 (in progress)
o PL: 152 =

e evaluatioh of results :

‘e Pilot research on seniors and dlgltal 11teracy (SK)

e presentatlon of results

o research proposal on digital 11teracy and crltlcal thinking in
seniors
e pilot: proposal for the educational course Digital 11teracy for

ﬁdla communication -




-'publlshlng the 1nterpretat10n of the results from the
UTAUT2 - Generatlon Z research in the. 1mterpretat10n of
“the own focus field
e scientific journals - proposals
9CF1tlcal thln&;ng research L =
-_flnallsatlon of research on dlgltal 11teracy of ‘seniors
- - ‘translation of claims, dlstrlbutlon

e payment of honorars _
e administration and, accreditation of the educational
Course.Digital Literacy in Media Communication |
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Short outline of the course = .
. ﬂ: fia |

1 Introductlon to*d1g1ta1 - media and advertlslng 11teracy Def1n1t10ns and key
Concepts 1mportance of 11tera01es for 1nd1v1duals and - society. o e

2. Theoretical frameworks of media, advertising and information literacy. Models
and cognitive and behavioural aspects of literacy, critfical thinking and evaluatlon
-of. information | el | I
3._D191ta1 identity and online user behaviour, digital identity. creation and
management, online reputation and digital footprint, cybersecurity and. privacy.

4. Algorithms, platfoﬁhs and information bubbles*'personallsatlon of content and
its implications, issues of misinformation and.manlpulatlon Rt

‘5. Ethics in digital and media space, ethical dilemmas in communication and i
marketing, responsibility of media and content creators,” legal frameworks and
regulations information policy and standardlsatlon in dlgltal soclety

6. Digital inclusion and access to med1a of different groups. Digital 1nequa11ty
(age, education, "social status). Adaptatlon of content to different target groups.

Exa%s of good practice. :



short outline qf the course . :

¢ o

7. Media education ghd'digital;literecy. Fducational tools, methods and
strategies. The role of schools, institutions and the media. Creation of
educational projects. | e |

8. Creating media and-information products. Principles of’digital content
" creation, Formats and platforms'(video, podcast, blog; interactive
elements). Technical and creative tools v ' |

9. Digital literacyganalysis and research. QUTAUT methods etc.)

1@ Application of research to marketlng and Communlcatlon strategy. 'How
to tallor marketing to target audiences based on their literacy levels
11 Case studies from practice |

12. Collaboratlon and the creation of profe331ona1 outputs 1in practlce
Creating gu1de11nes assessment tools and strategles | |
13. Presentation -of outputs
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DIGITAL LITERACY IN MEDIA COMMUNICATION
Recommended 11tera¢ure | Loy |
o .Please add the publlcatlons of the prOJect investigators!
e Jankova, Gybrgyi : The VIHARO model as an educatlonalr3001a112at10n aspect
of media exposure in digital games preferred by school-age ‘children. V tlaéi.

o Jankova,.Gyorgyl - Dzupina, Milan - Koprda, Tomas: User_perceptlone of socidl
- media among Generation Z through the UTAUT2 model. V tladi.




Education reSults'[ o SERD O T N i
e The student 1dent1f1es and 1nterprets the basic concepts of dlgltal 1ped1a
and advert;slng 11teracy . : ' |
e The student understands and can present the basic theoret1ca1 and pract1ca1
aspects of information and media competences and 11teracy, understands the
relationship between the level of digital 11teracy of the publlc in different
: segments and the importance of adapt1ng marketing and communication strategy.
o.He/she has acquired essential knowledge of media- and information pollcy and |
ethics, standardliatlon and cooperation tools in the field. Create$
guidelines, - 1mp1ementat10n prOJects and evaiuatlon procedures for activities
in the- field. | -ﬁig» g | :
"_Can independently and at a professiohal'levei'implement media and information
products in the context of increasing dlgltal 11teracy
e Can conduct media surveys, various types of research in the field of digital
11teracy whlch can be effectlvely applied to the marketing and communlcatlon.

- strategy of the company
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DIGITAL LITERACY IN MEDIA COMMUNICATION

Prerequisites for the course

e Total student load: 75 hours

~ull-time students: lectures 3 hours + seminars 3 houts + project preparation 33

'Hours + self-study and exam preparation 35 hours + exam participation 1 hour.

Prerequisites: Active participation in seminars and written exam. During the
semester, the student develops a prOJect in a team according to the instructor's.

- assignment and presents it in a seminar (20, po;nts) during the seminars, the

4/11

student carries out practical activities and presents their results (10 points).

At the end of the semester, the student takes an oral written test (60 points).

points are awarded for active regular participation.
o Credit will not be awarded to a student who receives less than 76 points in the
overall score. Grades: A = 100%-95%, B = 94%-90%, C = 89%-85%, D = 84%-80%, E =
79%-70%, -FX = 69%-0% . | i
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